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www.salon1jamestown.com

748 Foote Avenue ~ 721 West 31 Street
Jamestown, New York 14701

716-483-6000 ~ 716-483-2422
AYEAR IN REVIEW 2011

Reflecting back on life as a stylist at Salon 1 is filled with
education, dedication, and eventful charity fundraisers. Here is a look at
2011.

To start the year Andrea Pincoski, one of our stylists and
national educators attended the “Matrix Imagination” convention held in
Palm Springs, California. Matrix, a division of L'Oreal, wined and dined
over 1500 invited stylists to a variety of learning, growing, and of course
imagination. Each stylist saw extravagant shows and had advanced
education. This company showcased such love for beauty, they
wrapped up the weekend with the message to “Spread the Love”.
Spread the love is just what this stylist did. She returned to Salon 1
teaching some tricks and techniques to the entire staff from the training
from Palm Springs. The most important thing brought back was the
passion for our industry, which is shown each day we walk into the
salon.

Also in January Salon 1 attended at the KISS 106.9 Bridal
Extravaganza. Martha Vorse, Molly Murray, Marty Herrick, Mary Jo
Bundy, and Stacey Carlson-Juel, created quite a buzz throughout town
as we were the only salon to give a gift certificate as a gift to every bride
that attended. Weddings are know as the happiest day in your life and
Salon 1 is always happy to give that sophisticated, elegant, or unique
look to each bride.

In March Marty Herrick helped organize our 2™ annual Pink Party at
Shawbucks. Talk about fun, our cut-a-thon, pink extensions, pink nail
polish were the talk of the town! Prizes such as a bedroom set, a car,
and other large items were auctioned off. The grand total reached over
$10,000 which was all donated to WCA’s campaign for digital
mammography equipment.

As summer heated up, both salons kicked into party mode
holding our first “color Party”. We brought in an amazing educator from
Wella to help formulate colors, glazes, and glossing services. We
treated each client that attended to a gift bag and a buffet of finger
foods for them to enjoy. The atmosphere was perfect and the color
party was hit.

July also was the launch of our newsletter. Molly Murray and
Martha Vorse Quick Clips editors gives us salon gossip every month,
including news, specials, birthdays, and of course the trends of the
times.

Over the course of the summer, Mike Giunta, was found in
and around the golf courses of W.N.Y. Every year Mike attends the
Italian American Tournament held at Holiday Valley in Ellicottville. Each
year Salon 1 sells our Frequent Buyers Club Cards (FBC) for $10.00.
This card gives 20% off all retail to all card holders. More importantly
this money is collected and presented to the ltalian American which
then proceeds to include it with their grand total that goes to benefit
WCA Hospital. Its obvious how much Mike means to this community
with the thousands of dollars he continues to raise through Salon 1
each year.

Just when things seemed to calm down, Salon 1 was invaded
by WWE wrestler Brutus “The barber” Beefcake. He spent the day at
our Foote Avenue location getting his picture taken and signing
autographs. The money raised through his appearance was donated
through the “Grey Party” to the southern tier kidney association.

Mike surprised us during a one of staff meetings bringing in a
stylist to the stars. Literally, this celebrity stylist motivated us through
her personal stories and tribulations. | think all of us was in shock when
we found out she not only was a small town girl too, but also she started
her career, right here in Salon 1 under Mike Giunta.

The leaves started to change and pink was everywhere with
the start of breast cancer awareness month. We helped WCA sell their
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“Pink Links”, their own fundraiser for digital mammography
equipment. In addition to the Links, which were hung across the
Washington Street ridge, Salon 1 set up a booth to help raise
money towards this great cause. Molly Murray, Tracey Eddy, and
Karen Seekings applied Pink feathers, Pink Extensions, and pink
polish to help raise awareness. Although it was cold smiles were
seen on everyone's face knowing each dollar raised is a step
closer in early detection.

Throughout 2011 Salon 1 hired new faces. Each one
brings their own uniqueness to our team. As a part of a series of
classes Mike pulled out the big guns and brought in a man named
John who once worked for Ralph Lauren. John took a hold of our
staff and helped us refocus on our careers. This series of
business building classes comes easy to some and for others is a
“ah-ha” moment. As stylists we are often so creative we loose
sight of the big picture. Mike has been in business for over 30
years and knows the importance of a handshake. Throughout the
years we often forget about these simple things. Salon 1 has
always been professional, and continue to be professional. We
look forward to continuing these classes so each client can feel
the effect of a true professional hair salon.

As the holidays fast approached Brittney Closser, Lacey
Reeves, Jennifer Nelson, Andrea Pincoski, and Molly Murray
volunteered at Jamestown’s Boys and Girls Club. The ladies put a
real smile on the kids faces giving free haircuts to all those that
signed up. It really made an impact on each child getting them
ready for the holidays. It made a huge impact on us, too!

With all the hustle and bustle this time of year it was a
joyful surprise to see yet another educator! This Paul Mitchell
Artistic Director walked in with a smile and left laughing with us!
He gave us some unbelievable techniques with razors and a form
of cutting never seen before. Salon 1 Styling team was so excited
after his class we are still knocking on the big man’s door asking
him for more education!

To end the year we had our annual holiday party at
Moonbrook Country Club. Our team shared stories from the past
and mike shared stories about each staff member. During dinner,
6 stylists surprised the team with “Mikey Baby”, their rendition of
“Santa Baby”. It was a perfect end to an incredible year!

With 2012 now in full swing Salon 1 is so excited about
our upcoming events like our Fashion show on the 28" of
January, the Pink Party in March, and of course a year filled with
more education! If | had to rate this year, I'd give it 10 out of 5
stars!

ARMED WITH FASHION

A fashion show to benefit the
Chautauqua County Veterens Van
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A GLIMPSE OF AN INDUSTRY
LEADER

| have worked for Salon 1 and seen Mike Giunta, the owner
and barber of the salon, for 3 years now. It was my great privilege to
sit in his office on December 29" and interview him. | sat and
listened to stories of his youth, before his barber days, the start of his
career, and the many stories of him as a man. At times | found
myself in amazement hearing his story, not because his 30+ years in
the business, but he truly is a legend in Jamestown! Here is some
insight on our interview:

Andrea Pincoski: Mike why did you decide to become a barber?

Mike Giunta: (laughing) | didn’t. | was a kid, | was living it up and
my father was a barber and said | needed to go to school or do
something. A couple guys | knew were going to barber school so |
thought sure I'll go. It was the BEST decision | ever made but didn’t
know it at the time. When | got out of Barber school | worked with my
dad for a bit and then went to Buffalo and Rochester. It was great.
Some time passed and due to family reasons | came back and
worked in my dad’s shop. Then me and my buddy Rich heard about
this guy named Marty Bufano and how he styled hair. He came up
from Pittsburgh and taught us shampooing and styling of men’s hair. |
told my dad | was going to charge $3.00 more for my cuts than he did
and thought | was out of my mind. Back then most women still got
shampoos and roller sets, blow-dryers weren’t used, but with men’s
styling we used pomades, gel, hair grease, and blow-dryers to style.
Men never got their hair washed, with all the products it made it nicer
to cut their hair, from that point on I included a wash with every cut.
Clients, especially men, love the feel of a good wash and scalp
massage. It was revolutionary for Jamestown.

A.P.: Over the years you've been through a lot of changes,
including prices increasing. How do you justify when prices have to
go up to clients?

M.G.: Business has a way of leveling off. The economy plays the
biggest roll. Electricity, water, rent, inventory goes up, we have to
alter to that. Some businesses charge too much money and they
don’t have a lot of clientele, other businesses charge too little and it
forces them to go out of business. | always keep my clientele in mind
if there is an increase.

A.P.: This year Salon 1 had a turnover with staff. How do you fill
that gap, and how do you keep staff here, happy?

M.G.: Some retired, moved out of town, or quit. We keep
educating, so we lost a few seasoned people but we are bringing up
rookies. We have a guarantee to our clients. Salon 1 has been known
as the busiest salon for a long time. Most girls that work here come to
work to work, and here they know they’ll get a following and stay
busy. Some stylist we hire are seasoned but have been out of the
business for awhile. They maybe new to us but to the industry they've
been around the block. What I've learned traditionally is stylist that
become independent contractors don’'t attend classes, or get
education. Most distributors don’t offer classes for free anymore.
Face it | got a big staff so when it comes to education here
distributors are lining up at my door, where independent contractors
don’t spend enough with them to get education.

A.P.: A lot of people don’t know what independent contractors in
our industry are. What are they and why don’t you endorse it in your
salon?

M.G.: Basically independent contractors are called booth renters,
commission run, or kitchen stylist . | run a professional business. |
am sick of Barbers, cosmetologists, stylists not thought of as
professionals. | pay my taxes, and don’t cheat the government. | run
a legitimate business. Booth Renters aren’t employed by a salon,
they can often destroy the business. They come and go as they want
and the client gets hurt. Hey our job is to work around the client, we
are here when they need us. Face it with out them we wouldn’t have
a job. Independent contractors pick their own hours, and when a
client wants to get in they have to work around the stylist. If it's a slow
day my staff is still here, they don’t take the day off or close early.
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(A Glimpse of an Industry Leader cont...)
...They are here for you! That’s why | run a pretty great professional
salon. If | want a stylist to sweep the floors or shampoo they do. |
also offer my girls benefits like medical, and paid vacation. A happy
employee makes for a good worker.

A.P.: In our industry we have the ability to touch people, both
emotionally, and physically. There are not many jobs that have a
license that can do this. In the 30+ years you've worked I'm sure
you've touched many peoples lives. Is there any one person in
particular that stands out?

M.G.: Years ago | got a call from a lady outside of Jamestown.
Her house burned down, while it was burning her son was scared
and went and hid. He got severely burned all over his body. She told
me her son always wore a hat and never takes it off. | cant
remember if he was 12 or 13 but his mom said he refused to go to
school. You see at school they had a no hat policy and the kid was
embossed of how he looked. She asked if there was anything |
could do for him maybe with a hairpiece or wig. The Beetles were
huge at this time, being popular all over the world. So | got a wig cut
it like the beetles for him. | fell in love with this kid. He was so great,
| couldn’t even charge him for the wig or service. He went back to
school. Every couple years he had to have surgery because he
would grow but due to the fire his body didn’t. So | kept giving him
wigs. Now he’s grown and married and he’s got some kids of his
own, that’s it.

M.G.: (laughing) so what else can | tell you?

A.P.: Mike, the last question everyone wants to know is are you
going to retire?

M.G.: Yes, (rubbing his chin, shaking his head), but | don’t know
when!

What | thought was going to be a 30minute interview
turned into 2 hours of laughing, and sitting in awe of a man that has
had so much influence on our area. This little glimpse of this man is
only a fraction of how much he has impacted our industry in the
Southern Tier. | have read stories about John Paul DedJoria (founder
of Paul Mitchell), Beth Minardi (International Colorist), I've had the
pleasure of meeting Vidal Sassoon, Michael O’'Rourke, Nick Arrojo
and | have to say Mike Giunta can stand next to each one of these
industry leaders.
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TRENDING NOW

To begin 2012 off on the right foot, Quick Clips is
bringing you some of the hottest hairstyles for the new year.

Smooth waves a la Marilyn Monroe are easier to obtain
than you think! A little bit of mousse and some pin curls can help
you to achieve this style.

Shaggy cuts are also circling back into our style
dictionary. We’re not talking Carol Brady, but heavily layered and
unkempt. From short to shoulder length, these cuts ruled the 2012
fashion runways.

Lady like is also hot for 2012. Low chignons and French
twists are seen everywhere from NY to LA. These styles are very
versatile and can be worn messy or very neat.

Crazy hair color is another must in 2012. Just a few
pops of color peeking out from underneath is the way to pull off this
trend. From reds, golds, and coppers, to bright pinks and purples,
streaks are seen everywhere. For bright fashion colors, extensions
are always the way to go!

Some of these styles as well as hot fashion trends will be
featured on our own runway at our “Armed with Fashion” fashion
show on January 28" Tickets available at both Salon 1 locations
and G.G. My Love.
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